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Shop for Toy Products in the category of "Electronics"
Retailers Predict Top Mass-Market Holiday Toys

Mattel and Hasbro Will Co-Dominate Santa’s Sleigh

By Lutz Muller
October 2008
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I recently asked my retailer panel friends — seven mass-market and three specialty stores — to tell me which toys are likely to do the best this Christmas. Here are their top-20 rankings, in terms of dollar sales, not unit sales:




Rank
Manufacturer
Brand
Product
MSRP
Category
1

MATTEL

Fisher-Price

Kid-Tough Digital Camera

$48.99

Electronics

2

HASBRO

Monopoly

Here & Now: The World Edition

$34.99

Board Games

3

MATTEL

Fisher-Price

Elmo Live

$59.99

Electronics

4

NINTENDO

Wii

Console

$299.99

Video Games

5

V-TECH

VSmile

V-Motion

$69.99

Electronics / Educational

6

LEAPFROG

LeapFrog

TAG Reading System

$49.99

Electronics / Educational

7

HASBRO

Tiger

FurReal Friends Biscuit

$179.99

Electronics

8

JAKKS PACIFIC

Play Along

Hannah Montana Holiday Singing Doll

$29.99

Fashion Dolls

9

LEGO

Star Wars

Clone Troopers Battle Pack

$10.99

Construction

10

MATTEL

Batman

“The Dark Knight” Joker

$8.99

Action Figures

11

SPIN MASTER

Bakugan

Battle Brawlers

$14.95

Action Figures

12

MATTEL

Fisher-Price

Smart Cycle

$99.99

Preschool

13

HASBRO

Playskool

Busy Basics Busy Ball Popper

$19.99

Preschool

14

MATTEL

Fisher-Price

Kid-Tough DVD Player

$149.99

Electronics

15

HASBRO

Baby Alive

Learns to Potty Doll

$59.99

Dolls

16

MATTEL

Barbie

Diamond Castle Play Set

$94.99

Playsets

17

THINKWAY TOYS

WALL-E

U-Command WALL-E

$59.99

Action Figures

18

HASBRO

Indiana Jones

Electronic Sound FX Whip

$19.99

Electronics

19

HASBRO

Littlest Pet Shop

Biggest Littlest Pet Shop Playset

$39.99

Playsets

20

MATTEL

Barbie

My Meebas

$19.99

Plush / Virtual



Mattel beats Hasbro by a whisker – seven entrants versus six. What surprises me, though, is who is not there:

• MGA Entertainment, presumably due to the general decline in Bratz sales
• Ganz’s Webkinz, which would most certainly have been there in previous years
• MegaBrands’ Mega Bloks
• RC2
• Russ Berrie

However, there are two surprising contenders from companies that aren’t known for having a toy among the top-20 holiday favorites: 

• Spin Master’s Bakugan, which, during a year dominated by action-figure movies, has no movie back-up of its own
• Thinkway Toys’ WALL-E U-Command, because the company is barely known compared to others in the list



Comments? Questions? Discuss this article — and anything else related to the toy industry — on TDmonthly Forums.

Read what more than 400 retailers have told TDmonthly about toys since 2005 in Toy-Store Owners Talk to TDmonthly. 
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Writer's Bio: Lutz Muller is a Swiss who has lived on five continents. In  the United States, he was the CEO for four manufacturing companies, including two in the toy industry. Since 2002, he has provided competitive intelligence on the toy and video game market to manufacturers and financial institutions coast-to-coast. He gets his information from his retailer panel, from big-box buyers and his many friends in the industry. If anything happens, he is usually the first to know. Read more on his website at www.klosterstrading.com. Read more articles by this author
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